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	 Welcome to Fairfield County Catholic, the 
official publication of the Diocese of Bridgeport. 
We are now the largest newspaper in Connecticut! 
Our direct mail circulation has increased 30%,  
to nearly 100,000!
	 Fairfield County Catholic brings information, 
education, and events that reflect the life and activ-
ities of the People of God. Fairfield County Catholic 
reaches a very diverse consumer market. 
	 Did you know that almost 50% of Fairfield 
County’s population is Catholic? Each year the 
Diocese of Bridgeport is home to more than: 
..........2,000 weddings
..........6,000 Baptisms 
..........10,000 First Holy Communions & Confirmations 	

..........2,000 high school graduations

intrinsic values
Trust – Loyalty – Appreciation
.................preemption, brand loyalty, flexibility,
	 ad showcasing, credibility,
	 guaranteed circulation, direct mail
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Educators’ communion BrEakfast sunday, march 6, 2011

mass in thE chapEl of thE holy spirit at 9 am

Optional Chapel art tour beginning at 8:30 am  • Breakfast immediately following in the University Commons

address by his Eminence donald cardinal Wuerl, archbishop of Washington 

“Catholic Social Teaching: A Component of the New Evangelization”

rEgistEr By fEBruary 25 

at www.sacredheart.edu/CommunionBreakfast.cfm or www.capp-usa.com

sponsorEd By

www.sacredheart.e
du
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      schedule 2011..................

	 Ad	 Arrives	 Special 
	 Deadline	 inHomes	 Features	

March Edition
February 23.................. March 5..................... Lent; Spring College

April Edition
March 30.......................... April 9.......................... Easter; Spring College

May Edition
April 27............................... May 7............................ Travel; Vocations

June/July Edition
June 1.................................... June 11....................... Family Fun; Graduation

August Edition
July 20.................................. July 30.......................... Health; Back to School

September Edition
August 24......................... September 10... Back to School

October Edition
September 28............ October 8................ Fall College; Respect Life;
		  Health

November Edition
October 26..................... November 5........ Fall College; Advent

December Edition
November 30............. December 10..... Advent; Christmas
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Bits & Pieces

Home PC & Mac Help

Computer Systems, Networks,E-mail, Internet, Training & Tutoring
203.377.7908 www.magtypecr.com

MENTION THIS AD TO RECEIVE THE FAIRFIELD COUNTY CATHOLIC DISCOUNT!

MUNICIPAL • COMMERCIAL • INDUSTRIAL24 HOUR EMERGENCY SERVICE • LICENSED & INSURED
• CATCH BASIN CLEANING• HIGH VELOCITY WATER JETTING• LARGE DIAMETER POWER RODDING

• TV PIPE INSPECTION• AIR TESTING
• JET RODDING
• VACTOR SERVICE

377-8704or

1-800-422-3724Office: 534 Surf Avenue • Stratford

RESIDENTIAL EMERGENCY DRAIN CLEANING

Triple S Fall 2010 • New York Times • 2 Col (3.75”) x 2" Ads

Cash & Carry orPick Up & DeliveryCall for Details–Ends 3/12/11

Oriental &Area Rugs
2 FOR 1CLEANING SALE

www.triplesclean.com

Since
1963

Norwalk (203) 847-8000Stamford (203) 327-7471Stratford (203) 375-3737

PRAYER APOSTOLATE teleconference Pro-Life Rosary is prayed every third Tues. (Feb. 15) from 8-8:30 p.m. We pray for pro-life intentions and your intentions. To join in, dial 1.219.509.8111. Enter access code: 634217 and you will be connected to our conference call. Instructions will be given at 7:55, before the Rosary begins. To provide intentions for our prayer list, e-mail WhalesS7@aol.com. For more information, call Kathy Jennings: 203.972.1674.   CATHOLIC WIDOW AND WIDOWER CLUB meets at St. Michael Parish, Greenwich, meets the third Tues. of the month (Feb. 15) at 7 p.m. to cel-ebrate Mass for deceased spouses, followed by a brief meeting and coffee gathering. For more infor-mation, call Ann: 203.325.3128.STROKE SURVIVORS and caregivers support group meets at St. Vincent’s Medical Center the 

CATHOLIC PROFESSIONAL NETWORK
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third Wed. of each month (Feb. 16) from 5:30 p.m.-7 p.m. in Hawley 3A of the Cancer Center. No charge; free parking with vali-dated ticket. For more informa-tion, call occupational therapist Melissa Kopp: 203.576.5361, or social worker Helen Polewoj: 203.576.5608.
“WE CARE” PERINATAL GRIEF support group meets the third Wed. of each month (Feb. 16, Mar. 16) from 7-8:15 p.m. in St. Vincent’s Medical Center’s Ambulatory Infusion Center on the main level. The group is for those grieving the loss of a baby through miscar-riage, ectopic pregnancy, still-born, or newborn death. Cathy Fritea, co-founder of the Angel Fund, will be the special speaker for this meeting. No charge; no registration required. For more information, call Sr. Arthur Marie: 203.576.5110, or Marilyn Faber: 203.576.5716.        

STROKE SURVIVORS AND CAREGIVERS support group meets the third Wed. of each month (Feb. 16, Mar. 16) from 5:30-7 p.m. In Hawley 3A in the Cancer Center at St. Vincent’s Medical Center. The group pro-vides an opportunity for partici-pants to interact with others for emotional support as well as to share strategies and techniques to improve their quality of life. For more information, call Melissa Kopp: 203.576.5361, or Helen Polewoj: 203. 576.5608.CURSILLO ULTREYAS are held at locations around the diocese: Thurs., Feb. 17, St. Mary Parish, Bethel, 7:30 p.m.; Wed., Feb. 23, St. Mary Parish, Ridgefield (in “the Barn”), 7:30 p.m.; and Tues., Mar. 1 at the Catholic Center, Bridgeport, 7 p.m. For more information contact Jim at bruno355@sbcglobal.net.  LITHUANIAN INDEPENDENCE DAY will be 

observed with a celebration spon-sored by the Knights of Lithuania of St. George Parish, Bridgeport, on Sun., Feb. 20, starting with a noon Mass, followed by a 1 p.m. program for the 93rd anniversary of independence. For more infor-mation, call 203.878.0519.MASSES OF HEALING AND HOPE sponsored by the Charismatic Renewal Office will be offered on Thurs., Feb. 24, at 7:30 p.m. at Christ the King Parish, Trumbull, with Fr. Larry Carew; and Thurs., Mar. 3, at 7:30 p.m. at St. Philip Parish, Norwalk, with Fr. Bill McCarthy. For more information, call 203.268.8253. 
TOUR OF EWTN and the Shrine of the Most Blessed Sacrament, home to Mother Angelica, will be sponsored by My Father’s Vineyard on Apr. 11-14. Cost: $599 plus air fare. Reservations needed by Fri., Feb. 25. For more information, call 

Joe Montone: 215.428.3842.NATURAL FAMILY PLANNING is the scien-tific knowledge of one’s fertility. Responsible parenthood is the vir-tuous application of this knowl-edge in marriage. It takes a series of three classes to learn the meth-od. Classes in Natural Family Planning, held from 7-9:30 p.m., will be held at St. Rose of Lima Parish, Newtown, on three Fridays, Feb. 25, Mar. 25 and Apr. 29.  For more information, contact Al and Adrienne Keogler: 203.270.9544 or a.keogler@att.net. To register, visit Couple to Couple League: www.ccli.orgDINNER/DANCE WITH ELVIS, the King of Rock, will be hosted by the Knights of Columbus at St. Lawrence Parish, Shelton, on Sat., Feb. 26, from 7-11 p.m. The acclaimed Brian Martin returns as Elvis. Proceeds benefit Homes for the Brave, transitional housing for veterans. Dinner includes anti-pasto, salad, pasta, chicken, sau-sage or salmon, wine, beer, soda, coffee, tea and dessert. Raffle prizes. Cost: $30/person. For more information, tickets or group sales, call Carlos Perez: 203.395.8086. 
JOURNEY OF HOPE 2011 Conference for Catholics who have fallen away from the Church as a result of separation, divorce and remarriage will take place in Atlanta, GA, the week-end of Mar. 4-6. The conference provides resources to foster heal-ing and help attendees navigate life after divorce. For more infor-mation, check the website, www.journeyofhopeconference.com, or call 888.654.3397. Journey of Hope meets every Tues. at St. Mary Parish, Ridgefield, from 7-8:30 p.m. For more informa-tion, call Lilore: 203.894.9404.ST. PATRICK’S DAY CONCERT and celebration sponsored by the Knights of Columbus will take place Sat. Mar. 5, at St. Jude Parish, Monroe, starting at 7 p.m. The cabaret style event will feature the songs and humor of the Keltic Kick Band. Food and soft drinks are available for purchase; BYOB. Tickets: $15/person. Seating by reservation only. For more information and tickets, call Bill Davoreen: 203.445.8857, or Dave Feola: 203.268.4072.IRISH NIGHT is set for Sat., Mar. 5, at 7:30 p.m. at Lauralton Hall, Milford. The evening will feature Highland Rovers Band, 

Michael Maloney
Owner & Operator

Office: 
203.852.0535
Cell: 
203.943.6540
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Schools

Your Home 

Away From 

Home

SUNDAY 

- THURSDAY

6:00am to Midnight

FRIDAY 

- SATURDAY

6:00am to 3:00am

4241 Main Street

Bridgeport

Connecticut

372-8398

Now Handicap Accessible

We’re just 5 minutes 

from the Catholic Center

Regency 
Limousine 

Inc.

Door to Door 

24 Hours a day

All Airports, Piers,

and Theatres

New York City - 

Corporate Accounts

Wedding & Special Occasions

White Limousine, 

Chauffeured Lincoln 

Limousines 

& Regency Town Car Sedans

Anytime, Anywhere

1-800-243-5606

www.regencylimousine.com

Licensed by CT D.O.T. 

WEDDING & DINING GUIDE

By KAREN KOVACS 

DyDZUHN

When given the choice of sev-

eral local non-profit organizations 

to focus on for a school project 

at Sacred Heart University in 

Fairfield, Monica Loaiza and 

Elsbeth Hagelsieb elected to assist 

Hopeline, a crisis pregnancy 

center. A resident of Greenwich, 

Loaiza says that she’s always 

felt strongly about pro-life issues. 

Up until taking the capstone 

project course at Sacred Heart 

University’s John F. Welch 

College, though, Loaiza didn’t 

have the opportunity to have her 

opinions make a difference. 

“I realized that this was a 

chance where I could do some-

thing that would impact people,” 

Loaiza says. “I saw that I could 

make a difference, one person at 

a time.”
Hagelsieb, too, wanted to 

work with an organization that 

had values similar to her own. 

Founded more than 20 years 

ago, Hopeline offers a range of 

services including pregnancy 

tests, parenting classes, absti-

nence education, adoption refer-

rals, after-abortion care and Bible 

studies. However, its clients have 

primarily been women living in 

the inner city. With a new facility 

located close to the Sacred Heart 

University campus, the organiza-

tion wanted to let college students 

know about their initiatives.

After gathering information 

by conducting a survey and focus 

group last spring semester, the 

two students were able to make 

recommendations that would 

augment Hopeline’s marketing 

strategies. For example, Loaiza 

and Hagelsieb advised the orga-

nization to utilize social media 

sources, such as Facebook, to 

reach out to college-aged young 

women. Creating a page on 

Facebook and, when they had the 

finances to do so, advertising on 

the social networking site would 

enhance Hopeline’s visibility, 

they noted. They also helped to 

connect Hopeline to Sacred Heart 

University’s own counseling 

center. 
Lastly, based on the results of 

the focus group, the two students 

were able to make suggested 

changes to Hopeline’s brochure 

and logo. 

When the project was con-

SHU women’s Hopeline

cluded, Loaiza says that they def-

initely were able to tell Hopeline 

what kind of marketing tools they 

should not invest in. “We said 

that if you put up flyers on bul-

letin boards at school, no one will 

see them,” she says. Also, adver-

tising in newspapers not typically 

read by college-age women would 

also not be productive. 

This information was gleaned 

by having 200 young women at 

Sacred Heart University fill out 

a 22-question survey that the 

business students designed. “The 

purpose was to get some general 

knowledge about this popula-

tion,” Loaiza says. 

For example, one of the ques-

tions asked if the student knew of 

anyone who had been faced with 

an unexpected pregnancy. “We 

found some eye-opening num-

bers,” Loaiza states. “A lot of 

them had known someone.” 

Moreover, many of the 

respondents said that when con-

fronted by this personal crisis, 

young women tended to turn 

to Planned Parenthood which 

is where, as Loaiza notes, there 

would be “a higher chance” that 

they’d be offered an abortion.   

With this data, both Loaiza 

and Hagelsieb’s commitment 

to their project was renewed.  

Hagelsieb says, “My personal 

decision to work with Hopeline 

was based upon their goals, val-

ues and the people that we would 

be working with, as well as the 

challenges the project presented 

in marketing and finance.” 

The results were excellent, says 

Linda Cochrane, Hopeline’s exec-

utive director. “This was the third 

semester we had SHU students, 

so it’s been building. We’re really 

happy with the project. I can’t say 

enough good things about how 

happy we are with the collabora-

tion with these students.”  

The feeling was mutual. 

Loaiza praises the professional-

ism and commitment exhibited 

by Hopeline’s staff. “This is 

more than a job for them,” she 

says. “They have a deep love for 

what they do. They truly feel like 

they’re making a difference.”     n 

GREENWICH – A snowman gives new meaning to “hands on” 

learning when Catherine Thomas’ pre-Kindergarten 4-year-old class 

at Greenwich Catholic School built a snowman following the four 

principles of the STEM program: Science – learn the different types 

of snow used to construct the snowman and watch how it melts over 

the next few days; Technology – the various contents for eyes, mouth, 

nose and research on where to get the arms; Engineering – discover 

the best way to roll the snow, and collaborate on the design; Math – 

skills to figure out how many snowballs were needed and how many 

parts for the snowman. While building the snowman, the students 

sang “Frosty the Snowman” and “Five Little Snowmen.”

Visit us on the web! 
www.bridgeportdiocese.com/fcc.shtml

Showcase your ad 
in one of our popular guides!
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ad size 
         specifications.................

advertising rates........................

per ad/per insertion

circulation approximately 100,000
...... Per Column Inch
...... 11x	 $45.00	 ....... 6x	 $47.00	 .......1x	 $50.00 	

	 .........................................11x .........................6x...........................1x

	 Full Page.............$3,100 ............... $3,300.................$3,500

	 * Two-Third......$1,800 ............... $1,880.................$2,000

	 Half Page............$1,600 ............... $1,650.................$1,750

	 * One-Third......$1,080 ............... $1,130.................$1,200

	 Quarter.................... $890 ................... $920.....................$975

	 3 column x 5........ $675 ................... $705.....................$750

	 2 column x 5........ $450 ................... $470.....................$500

	 2 column x 3........ $270 ................... $280.....................$300

	 2 column x 2........ $175 ................... $185.....................$195

non-profit rate – $45.00 per column inch 
........is our 11x Rate for Church-Related,
      Schools, and Non-Profit Organizations

.......... Rates for color ads or premium pages available.

.......... * Page dominance.

.......... Rates may be changed without notice.

mechanical  
	 requirements.................

..............Free design & typesetting 

..............Ads must be delivered by the ad reservation
		  deadline.
..............Reproducible art (logos) must be supplied.
..............B&W/color photos accepted. 

electronic specifications
..............Ads can be sent via e-mail to 
	 Renée Stamatis: rstamatis@diobpt.org & 
	 cc Ralph Lazzaro: rlazzaro@diobpt.org. 	
	 Also fax a copy of the ad: 203-374-2044.
.............. Please submit your ad in Adobe PDF.
		  Be sure to convert all spot colors to CMYK 	
		  and embed the fonts.
..............We also accept files saved as: eps, tiff, jpeg.
..............300 dpi used for grayscale or 4-color art.
..............600 dpi used for line-art.

preprinted inserts – 10,000 minimum
..............Inserts are a low-cost way to reach 
	 customers and are distributed to targeted 	
	 zip codes selected by the advertiser. 
..............Insert rate is $50.00 per thousand.
..............Minimum quantity is 10,000 inserts.
..............Call for shipping instructions.

column inch One column inch is 2˝ wide 
	 by 1˝ deep. Ads can be bought in any column
	 width by any height combination.

payment terms – 1st time and one time advertisers must pay in advance of publication
..............Accounts payable upon presentation of invoice. Payment is due within 30 days. 

publisher’s policies
.......................Advertisements are to be institutional in nature and follow the clean, uncluttered style of the editorial product. This newspaper will not accept ads of a fraudulent, misleading, controversial, or discriminatory nature. 
Publisher will neither be held liable for failure to publish any advertisements for any reason, nor for claims of libel, unfair trade practices, infringement of trademarks, patents and copyrights or violations of an ad or its content.  
All orders, artwork, and copy are subject to the approval of the publisher who reserves the right to classify, edit, omit, or reject advertising. Appropriate notice will be given to the advertiser in such case.

general advertising policies
...................The advertiser must meet the deadline schedule. Submission of an order is deemed an acceptance of all applicable rates and regulations of the publisher. Publisher reserves the right to revise the rates at any time. Acceptance and 
approval of final proofs by advertisers or agencies release the publisher from any claims of damages produced by that ad, as does submission of an ad or changes to a hitherto approved ad after the appropriate deadline. Cancellations 
must be made by the camera ready deadline. Publisher may run a previous ad if changes are not submitted by that deadline. If camera ready art or instructions for ad production are not received by the appropriate deadline, publisher 
reserves the right to charge for that reserved space. The publisher assumes no liability for errors appearing in advertisements beyond the charge for that exact space in which the error appeared in the first insertion date. No allowance  
will be made for errors that do not materially affect the value of the advertisement. Claims must be made within 7 days from the date of publication. Political, alcoholic beverage, and tobacco product advertising not accepted.

We now offer not only our usual sizes, 
but more of them. You can increase your ad 

size by any number of column inches to meet 
the specific needs of your message

Your Choice!

Fairfield County Catholic is changing for the better!
New page size, new format, more advertising options.

Full Page
10.125˝w 
x 12.375˝h	

* Two-Third 
8˝w x 10˝h

Half Page	
10.125˝w 
x 6.5˝h

* One-Third 
6˝w x 8˝h               
	

full page

two 
third

one
third

quarter

2 c.
by 
3˝

3 column
by 5˝

2 column
by 5˝

2 c. 
by 
2˝

half
page

Quarter	
6˝w x 6.5˝h

3 column x 5	
6˝w x 5˝h

2 column x 5	
4˝w x 5˝h

2 column x 3	
4˝w x 3˝h
and
2 column x 2	
4˝w x 2˝h 	 	 	


